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Do you need a solution?
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processes, people and performance, then why 
not pop in for a co�ee as we have a solution!
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ISSUE 37

Top international awarding organisation takes 
Aim with new brand video and website
Top international awarding organisation takes 
Aim with new brand video and website
Top international awarding organisation takes Top international awarding organisation takes 
Aim with new brand video and website

It o�ers a large number of regulated 
qualifications at di�erent levels across a wide 
range of subject areas, along with Access to 
Higher Education Diplomas and end-point 
Assessments. AIM is a large organisation which 
carries out work across a wide range of areas, 
which means promoting exactly what it does can 
be complex and challenging to communicate. 

We were asked to take a holistic look at the 
business, to define and simplify its message, 
then create a website and brand video that 
fully communicates its service o�ering, as 
well as reflecting its key aims and values. 

The film can be split down into four di�erent 
chapters, each with their own distinct colour 
palette which relates back to the relevant 
section on the new website. 

Andy Coxon, AIM’s Director of Business and 
Product Development, said: “What Quiet 
Storm has been able to achieve with our 
new brand film is to capture the overall 
essence of AIM, while bringing out the 
important key messages from the four main 
areas of our business in an engaging and 
informative way.”

AIM Awards is a national and international awarding organisation.

Mapping the future for 
Aggregate Industries 
Contracting 
Aggregate Industries Contracting is a 
national contracting business for all 
types of pavement surfacing  
and construction. 

It specialises in providing solutions for major 
and complex private and Government-
funded infrastructure projects. As a multi-
million pound turnover business, tendered 
contracts account for a significant proportion 
of its revenue. 

Keeping track of new opportunities, having 
visibility of where submitted tenders are 
at in the bidding process and tracking 
the outcome of each one is paramount to 
ensuring the business has good cash flow 
and a healthy pipeline of work.

We created a project mapping application 
which plots out the projects it has bid for, 
where they are located and at which stage 
they are at, to give the management team 
the latest information they need to scope 
out future work and projects. 

Darren Checksfield, Business Development 
Director, said: “The dashboard that Quiet 
Storm has created for us pulls together all 
the key data and enables us to produce a 
wide range of management reports focusing 
on di�erent aspects of the business, so we 
are always up-to-date on where we are at 
and can plan for the future accordingly.”

Top international awarding organisation takes 
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Mapping the future for  
Buckingham Group Contracting

Buckingham Group Contracting Ltd is a leading 
construction company, based near Silverstone, 
which operates across England and Wales.

Established in 1955, the company has grown into a main contractor 
undertaking major construction and civil engineering projects.

Because of the sheer breadth of projects the business gets involved 
in, it needs to keep a close eye on where and when its 500+-strong 
workforce is deployed, to ensure each project is properly resourced 
with sta� possessing the right skills and experience. 

Quiet Storm was tasked with developing a bespoke application 
for the business that e�ectively maps out and allocates the 

correct sta� to each project, based on their skills, location 
and availability, to ensure it is optimising the capacity of its 
workforce at all times. 

The application is built around an excel database, but can be 
accessed via a secure online portal. It’s a resource planner 

which gives the business the ability to match sta� – and 
workers – to jobs, both now and in the future, enabling it to map 

out its resource requirements over the short- to medium-terms. 

Andrew Scott, Buckingham’s Business Development Director, said: 
“Allocating the correct resource to each one can be extremely 

challenging. The dashboard that Quiet Storm has created for 
us enables us to take a holistic view of all the projects we are 
working on and allocate available resources in the most optimal 
way, to maximise our capacity and ensure we have the right 
people, with the right skills, on every project we undertake.  
It has made a di�cult task extremely straightforward and has 
become a fundamental part of our resource planning.”

The Quiet Storm team is celebrating after learning we’ve 
been nominated for a hat-trick of business awards, for our 
commitment to the community and our work for our client, 
RISK Health & Safety Management Services Ltd. 

We’ve been named as a finalist for the Community Impact Award at  
the East Midlands Chamber’s Leicestershire Business Awards. RISK,  
meanwhile, has been shortlisted in the Business Improvement Through 
Technology and E-Commerce Business of the Year categories in the 
Chamber’s Nottinghamshire Business Awards. 

The awards showcase the best businesses across the region, o�ering 
national recognition. They promote and recognise innovation, enterprise 
and accomplishment in businesses of all sizes. 

Quiet Storm Managing Director Steve Megson said: “We are firmly committed 
to serving the community across the East Midlands, so it’s good to have 
our e�orts recognised by this nomination. It’s also amazing that our work 
on our long-serving client RISK’s new website has resulted in them getting 
shortlisted in two categories. We’re up against some fantastic businesses so 
it’s going to be tough, but I wish all the finalists the best of luck.” 

Storming the Chamber Business 
Awards with three nominations
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Hospice Hope is a registered charity which 
provides pastoral care to local people with 
life-limiting conditions.

It was established in 2002, following the 
closure of the Sue Ryder Hospice at Staunton 
Harold, which provided palliative care to adults 
living in North West Leicestershire.

The charity is continually raising funds to 
ensure the respite centre can continue to 
keep its doors open and its long-term aim is 
to secure enough funding to open more days, 
with longer hours. 

Quiet Storm has been working with Hospice 
Hope since 2010, providing marketing support 
to help it grow, raise its profile and exceed its 
fundraising targets.

Stewart Shepherd, Chairman of Hospice 
Hope, said: “We’re extremely grateful for 
the continuous support we have received 
from Quiet Storm over the past nine years. 
They have become a key partner of Hospice 
Hope and have helped us to continually raise 
awareness of what we do and support our 
fundraising activities. Their professional support 
in so many areas is of tremendous value to us.”

Helping hospice to spread its message of hope

Re-imagining a web 
presence for Stockton 
Engineering
Stockton Engineering is a traditional 
manufacturing business, providing 
fabricated metal components for 
the automotive, rail – trackside, 
construction, packaging, distribution 
and general fixings markets.

Breedon Group’s video 
goes with the flow
Breedon is a leading construction 
materials group in Great Britain  
and Ireland.

Quiet Storm backs 
client’s charity 
challenge
The director of a long-standing Quiet 
Storm client put her pedal power to 
the test for charity recently and we 
were delighted to lend our support as 
an o�cial sponsor.

Bespoke business 
dashboard gives 
Culina an edge
Culina Logistics is the UK’s leading 
chilled and ambient food and drink 
warehousing, distribution and 
transport specialist. 

Quiet Storm was tasked with re-imagining 
its online presence, to better reflect its 
solutions to customers and make it more 
friendly to the search engines. 

Our solution was two-fold. The business 
specialises in precision complex wire 
forming and press work. In order to give 
this a more emotion-based narrative to 
entice customers, we developed the 
strapline ‘we do the impossible’. 

We also created an SEO strategy based on 
the names of individual products and the 
terms customers used when looking for 
those types of products online. 

Since launch, the website has started to 
generate two-to-three online enquiries a 
week, enabling the business to reposition its 
brand in a highly-competitive marketplace. 

Richard Grant-Pearce, Stockton Engineering’s 
Managing Director, said: “The work that 
Quiet Storm has done on our brand narrative 
and website has enabled us to bring the 
business right up-to-date and establish us 
at the leading edge of the wire forming 
and metal pressing market, opening up the 
opportunities that trading online can bring.”

It operates two cement plants and around 
80 quarries, 40 asphalt plants, 170 ready-
mixed concrete plants, nine concrete and 
clay products plants, four contract surfacing 
businesses, six import/export terminals and 
two slate production facilities.

It approached Quiet Storm for help in 
promoting the benefits of its BREEDONFlow® 
self-compacting concrete to customers. 

We approached this brief with a view to 
creating a visual piece of marketing which 
showcases just how easy it is to work with 
BREEDONFlow®, compared to traditional 
ready-mix concrete. 

Our solution took the form of a five-minute 
time-lapse video, which showed, using a 
split screen, conventional concrete being 
poured and levelled, side-by-side with 
BREEDONFlow®.

After just eight minutes, the BREEDONFlow® 
base is fully installed, whereas 40 minutes 
later, the other crew is still hard at work. 

April Kusznir, Communications & Marketing 
Manager of Breedon Group, said: “The 
benefits of using BREEDONFlow® are 
obvious. The video Quiet Storm produced 
for us does a great job of showcasing 
the highly e�ective contrast of using 
BREEDONFlow® to achieve a high-quality 
finish with minimal e�ort.”

Annthea Fryer, from Cambs Compressors, 
was one of more than 30 cyclists to ride the 
300 miles from Grantham to Edinburgh to 
raise more than £20,000. 

The proceeds will be split between several 
charities and good causes, including the 
Naomi Fund, Trust House Lincolnshire  
and Inspire+.

Established in 1992, Cambs Compressors 
is a leading supplier of compressed 
air systems and equipment and design, 
installation and maintenance solutions. 

Annthea said: “Being involved is something 
like this is personally challenging but very 
rewarding, especially when you’re a part of 
raising so much for the chosen charities, all 
of which were picked because of their great 
causes and the fact they operate locally.”

Our Managing Director, Steve Megson, 
added: “Cambs Compressors is a long-
standing and valued Quiet Storm client and 
over the years, we have built up a fantastic 
relationship with Annthea and her team, so 
we were delighted to lend our support.”

It has been trusted to handle the supply 
chain requirements of some of the world’s 
biggest, best and most recognisable food 
and drink companies, including Alpro, Cott, 
Gü, Innocent, Unilever and Vimto. 

Culina initially approached Quiet Storm in 
2003 for help in streamlining the back-end IT, 
administrative and reporting processes that 
were essential to its operations at the time. 

We developed culina.biz, our first dedicated 
online software application, which provided 
Culina’s customer base with end-to-end 
visibility, in real time, of all goods in and 
departures from its logistics hub.

On the back of a significant period of 
acquisition-led growth for Culina, we were 
then tasked to upscale the solution by 
streamlining its systems further and creating 
a bespoke CRM system to standardise 
business and customer communications.

The software migration costs were 
estimated at £4m+, with training and 
implementation costs on top. 

Quiet Storm was provided with a brief, and 
outline budget of £250k and a timeline of 
12 months to deliver a solution, which we 
delivered on-time and on-budget. 

Quiet Storm unveils new business 
focus to team at sta� away day

We recently took time out at Field Sport UK’s 
outdoor activity centre for a day of bush 
crafts, survival and a ‘jailbreak’.

Last year (2018/19) was Quiet Storm’s best 
year for a decade in terms of both turnover 
and profitability, as we acquired new 
customers and continued to deliver great 
value solutions to existing clients to help 
them achieve their business goals.

The away day gave us the opportunity to share 
this success with our sta�, give team leaders 
the opportunity to talk about some of the 
exciting new projects they have in the pipeline, 
and brief them on our plans for the future. 

Our new o�ering reflects the way our 
solutions simplify process, people and 
performance management to optimise 
sales and marketing, increase operational 
e¯ciencies, boost employee engagement 
and reduce administration costs.

By helping businesses to create a 
collaborative ecosystem within their 
organisation, we can bring together sales, 
marketing, operations, training and finance. 

Steve Megson, our Managing Director, said: 
“Our away day was great fun and the team 
really entered into the spirit of things. 

“There was a more serious side to the day, 
however, and that was to bring the team  
up-to-date with where we are as a business 
and to unveil our exciting plans for the future. 

“Our new solution harnesses the very latest 
technologies and provides clients of all 
sizes a way of measuring, managing and 
rewarding what matters the most to them.” 

Toasting marshmallows around a home-made campfire 
before breaking colleagues out of a top-security jail were 
the order of the day at Quiet Storm’s 2019 sta� away day. 

Let’s Do Business is an exclusive annual 
B2B conference and networking event 
which attracts hundreds of delegates from 
a broad range of business sectors across 
Sta�ordshire. 

Taking inspiration from our very own Love 
Business East Midlands Conference and Expo, 
which Quiet Storm founded in 2011, the day 
has become the Chambers’ flagship event, 
which aims to create a platform for anyone 
who wants to promote their business and 
network in the local business community. 

We were tasked with developing a standalone 
website for the event, which reflected the brands 
of both Chambers and contained information 
about the event and an ecommerce booking 
system, based on the bespoke technology we 
created for our own Love Business website. 

Chris Plant, Divisional Director at the Birmingham 
Chambers Group, said: “Working with Quiet 
Storm was great because we benefited from 
the lessons they had learned about what went 
well and what could have gone better during 
the early years of Love Business.”

Expo website leads the way for Sta�ordshire businesses 
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Hospice Hope is a registered charity which 
provides pastoral care to local people with 
life-limiting conditions.

It was established in 2002, following the 
closure of the Sue Ryder Hospice at Staunton 
Harold, which provided palliative care to adults 
living in North West Leicestershire.

The charity is continually raising funds to 
ensure the respite centre can continue to 
keep its doors open and its long-term aim is 
to secure enough funding to open more days, 
with longer hours. 

Quiet Storm has been working with Hospice 
Hope since 2010, providing marketing support 
to help it grow, raise its profile and exceed its 
fundraising targets.

Stewart Shepherd, Chairman of Hospice 
Hope, said: “We’re extremely grateful for 
the continuous support we have received 
from Quiet Storm over the past nine years. 
They have become a key partner of Hospice 
Hope and have helped us to continually raise 
awareness of what we do and support our 
fundraising activities. Their professional support 
in so many areas is of tremendous value to us.”

Helping hospice to spread its message of hope

Re-imagining a web 
presence for Stockton 
Engineering
Stockton Engineering is a traditional 
manufacturing business, providing 
fabricated metal components for 
the automotive, rail – trackside, 
construction, packaging, distribution 
and general fixings markets.

Breedon Group’s video 
goes with the flow
Breedon is a leading construction 
materials group in Great Britain  
and Ireland.

Quiet Storm backs 
client’s charity 
challenge
The director of a long-standing Quiet 
Storm client put her pedal power to 
the test for charity recently and we 
were delighted to lend our support as 
an o�cial sponsor.

Bespoke business 
dashboard gives 
Culina an edge
Culina Logistics is the UK’s leading 
chilled and ambient food and drink 
warehousing, distribution and 
transport specialist. 

Quiet Storm was tasked with re-imagining 
its online presence, to better reflect its 
solutions to customers and make it more 
friendly to the search engines. 

Our solution was two-fold. The business 
specialises in precision complex wire 
forming and press work. In order to give 
this a more emotion-based narrative to 
entice customers, we developed the 
strapline ‘we do the impossible’. 

We also created an SEO strategy based on 
the names of individual products and the 
terms customers used when looking for 
those types of products online. 

Since launch, the website has started to 
generate two-to-three online enquiries a 
week, enabling the business to reposition its 
brand in a highly-competitive marketplace. 

Richard Grant-Pearce, Stockton Engineering’s 
Managing Director, said: “The work that 
Quiet Storm has done on our brand narrative 
and website has enabled us to bring the 
business right up-to-date and establish us 
at the leading edge of the wire forming 
and metal pressing market, opening up the 
opportunities that trading online can bring.”

It operates two cement plants and around 
80 quarries, 40 asphalt plants, 170 ready-
mixed concrete plants, nine concrete and 
clay products plants, four contract surfacing 
businesses, six import/export terminals and 
two slate production facilities.

It approached Quiet Storm for help in 
promoting the benefits of its BREEDONFlow® 
self-compacting concrete to customers. 

We approached this brief with a view to 
creating a visual piece of marketing which 
showcases just how easy it is to work with 
BREEDONFlow®, compared to traditional 
ready-mix concrete. 

Our solution took the form of a five-minute 
time-lapse video, which showed, using a 
split screen, conventional concrete being 
poured and levelled, side-by-side with 
BREEDONFlow®.

After just eight minutes, the BREEDONFlow® 
base is fully installed, whereas 40 minutes 
later, the other crew is still hard at work. 

April Kusznir, Communications & Marketing 
Manager of Breedon Group, said: “The 
benefits of using BREEDONFlow® are 
obvious. The video Quiet Storm produced 
for us does a great job of showcasing 
the highly e�ective contrast of using 
BREEDONFlow® to achieve a high-quality 
finish with minimal e�ort.”

Annthea Fryer, from Cambs Compressors, 
was one of more than 30 cyclists to ride the 
300 miles from Grantham to Edinburgh to 
raise more than £20,000. 

The proceeds will be split between several 
charities and good causes, including the 
Naomi Fund, Trust House Lincolnshire  
and Inspire+.

Established in 1992, Cambs Compressors 
is a leading supplier of compressed 
air systems and equipment and design, 
installation and maintenance solutions. 

Annthea said: “Being involved is something 
like this is personally challenging but very 
rewarding, especially when you’re a part of 
raising so much for the chosen charities, all 
of which were picked because of their great 
causes and the fact they operate locally.”

Our Managing Director, Steve Megson, 
added: “Cambs Compressors is a long-
standing and valued Quiet Storm client and 
over the years, we have built up a fantastic 
relationship with Annthea and her team, so 
we were delighted to lend our support.”

It has been trusted to handle the supply 
chain requirements of some of the world’s 
biggest, best and most recognisable food 
and drink companies, including Alpro, Cott, 
Gü, Innocent, Unilever and Vimto. 

Culina initially approached Quiet Storm in 
2003 for help in streamlining the back-end IT, 
administrative and reporting processes that 
were essential to its operations at the time. 

We developed culina.biz, our first dedicated 
online software application, which provided 
Culina’s customer base with end-to-end 
visibility, in real time, of all goods in and 
departures from its logistics hub.

On the back of a significant period of 
acquisition-led growth for Culina, we were 
then tasked to upscale the solution by 
streamlining its systems further and creating 
a bespoke CRM system to standardise 
business and customer communications.

The software migration costs were 
estimated at £4m+, with training and 
implementation costs on top. 

Quiet Storm was provided with a brief, and 
outline budget of £250k and a timeline of 
12 months to deliver a solution, which we 
delivered on-time and on-budget. 

Quiet Storm unveils new business 
focus to team at sta� away day

We recently took time out at Field Sport UK’s 
outdoor activity centre for a day of bush 
crafts, survival and a ‘jailbreak’.

Last year (2018/19) was Quiet Storm’s best 
year for a decade in terms of both turnover 
and profitability, as we acquired new 
customers and continued to deliver great 
value solutions to existing clients to help 
them achieve their business goals.

The away day gave us the opportunity to share 
this success with our sta�, give team leaders 
the opportunity to talk about some of the 
exciting new projects they have in the pipeline, 
and brief them on our plans for the future. 

Our new o�ering reflects the way our 
solutions simplify process, people and 
performance management to optimise 
sales and marketing, increase operational 
e¯ciencies, boost employee engagement 
and reduce administration costs.

By helping businesses to create a 
collaborative ecosystem within their 
organisation, we can bring together sales, 
marketing, operations, training and finance. 

Steve Megson, our Managing Director, said: 
“Our away day was great fun and the team 
really entered into the spirit of things. 

“There was a more serious side to the day, 
however, and that was to bring the team  
up-to-date with where we are as a business 
and to unveil our exciting plans for the future. 

“Our new solution harnesses the very latest 
technologies and provides clients of all 
sizes a way of measuring, managing and 
rewarding what matters the most to them.” 

Toasting marshmallows around a home-made campfire 
before breaking colleagues out of a top-security jail were 
the order of the day at Quiet Storm’s 2019 sta� away day. 

Let’s Do Business is an exclusive annual 
B2B conference and networking event 
which attracts hundreds of delegates from 
a broad range of business sectors across 
Sta�ordshire. 

Taking inspiration from our very own Love 
Business East Midlands Conference and Expo, 
which Quiet Storm founded in 2011, the day 
has become the Chambers’ flagship event, 
which aims to create a platform for anyone 
who wants to promote their business and 
network in the local business community. 

We were tasked with developing a standalone 
website for the event, which reflected the brands 
of both Chambers and contained information 
about the event and an ecommerce booking 
system, based on the bespoke technology we 
created for our own Love Business website. 

Chris Plant, Divisional Director at the Birmingham 
Chambers Group, said: “Working with Quiet 
Storm was great because we benefited from 
the lessons they had learned about what went 
well and what could have gone better during 
the early years of Love Business.”

Expo website leads the way for Sta�ordshire businesses 
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It o�ers a large number of regulated 
qualifications at di�erent levels across a wide 
range of subject areas, along with Access to 
Higher Education Diplomas and end-point 
Assessments. AIM is a large organisation which 
carries out work across a wide range of areas, 
which means promoting exactly what it does can 
be complex and challenging to communicate. 

We were asked to take a holistic look at the 
business, to define and simplify its message, 
then create a website and brand video that 
fully communicates its service o�ering, as 
well as reflecting its key aims and values. 

The film can be split down into four di�erent 
chapters, each with their own distinct colour 
palette which relates back to the relevant 
section on the new website. 

Andy Coxon, AIM’s Director of Business and 
Product Development, said: “What Quiet 
Storm has been able to achieve with our 
new brand film is to capture the overall 
essence of AIM, while bringing out the 
important key messages from the four main 
areas of our business in an engaging and 
informative way.”

AIM Awards is a national and international awarding organisation.

Mapping the future for 
Aggregate Industries 
Contracting 
Aggregate Industries Contracting is a 
national contracting business for all 
types of pavement surfacing  
and construction. 

It specialises in providing solutions for major 
and complex private and Government-
funded infrastructure projects. As a multi-
million pound turnover business, tendered 
contracts account for a significant proportion 
of its revenue. 

Keeping track of new opportunities, having 
visibility of where submitted tenders are 
at in the bidding process and tracking 
the outcome of each one is paramount to 
ensuring the business has good cash flow 
and a healthy pipeline of work.

We created a project mapping application 
which plots out the projects it has bid for, 
where they are located and at which stage 
they are at, to give the management team 
the latest information they need to scope 
out future work and projects. 

Darren Checksfield, Business Development 
Director, said: “The dashboard that Quiet 
Storm has created for us pulls together all 
the key data and enables us to produce a 
wide range of management reports focusing 
on di�erent aspects of the business, so we 
are always up-to-date on where we are at 
and can plan for the future accordingly.”

Top international awarding organisation takes 
Aim with new brand video and websiteAim with new brand video and website

Mapping the future for  
Buckingham Group Contracting

Buckingham Group Contracting Ltd is a leading 
construction company, based near Silverstone, 
which operates across England and Wales.

Established in 1955, the company has grown into a main contractor 
undertaking major construction and civil engineering projects.

Because of the sheer breadth of projects the business gets involved 
in, it needs to keep a close eye on where and when its 500+-strong 
workforce is deployed, to ensure each project is properly resourced 
with sta� possessing the right skills and experience. 

Quiet Storm was tasked with developing a bespoke application 
for the business that e�ectively maps out and allocates the 

correct sta� to each project, based on their skills, location 
and availability, to ensure it is optimising the capacity of its 
workforce at all times. 

The application is built around an excel database, but can be 
accessed via a secure online portal. It’s a resource planner 

which gives the business the ability to match sta� – and 
workers – to jobs, both now and in the future, enabling it to map 

out its resource requirements over the short- to medium-terms. 

Andrew Scott, Buckingham’s Business Development Director, said: 
“Allocating the correct resource to each one can be extremely 

challenging. The dashboard that Quiet Storm has created for 
us enables us to take a holistic view of all the projects we are 
working on and allocate available resources in the most optimal 
way, to maximise our capacity and ensure we have the right 
people, with the right skills, on every project we undertake.  
It has made a di�cult task extremely straightforward and has 
become a fundamental part of our resource planning.”

The Quiet Storm team is celebrating after learning we’ve 
been nominated for a hat-trick of business awards, for our 
commitment to the community and our work for our client, 
RISK Health & Safety Management Services Ltd. 

We’ve been named as a finalist for the Community Impact Award at  
the East Midlands Chamber’s Leicestershire Business Awards. RISK,  
meanwhile, has been shortlisted in the Business Improvement Through 
Technology and E-Commerce Business of the Year categories in the 
Chamber’s Nottinghamshire Business Awards. 

The awards showcase the best businesses across the region, o�ering 
national recognition. They promote and recognise innovation, enterprise 
and accomplishment in businesses of all sizes. 

Quiet Storm Managing Director Steve Megson said: “We are firmly committed 
to serving the community across the East Midlands, so it’s good to have 
our e�orts recognised by this nomination. It’s also amazing that our work 
on our long-serving client RISK’s new website has resulted in them getting 
shortlisted in two categories. We’re up against some fantastic businesses so 
it’s going to be tough, but I wish all the finalists the best of luck.” 

Storming the Chamber Business 
Awards with three nominations


