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Do you need a solution?
If you have a challenge in your business with 
processes, people and performance, then why 
not pop in for a co�ee as we have a solution!

Call today on 01530 510 810
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Adding a touch of glitz and glamour  
to the Chamber Business Awards

A stormin’ solution 
for national railcard 
website 
A website we designed and developed 
in support of the Government’s new 
16-17 Saver Railcard made national 
headlines recently.

We were given a six-week lead time to 
develop the front-end of the new site, 
www.16-17saver.co.uk, for the national Rail 
Delivery Group. 

Quiet Storm has worked with the Rail 
Delivery Group for several years, designing 
and developing a suite of websites which 
encourage rail travel and support the sales 
of several di�erent types of rail cards to 
travellers across the UK. 

On this project, we were commissioned to 
create the front-end of the new site and 
ensure its seamless integration with the 
transactional ecommerce functionality of the 
site, which was provided by another supplier. 
We also had to guarantee the site’s server 
uptime to ensure it could cope with the 
volume of tra�c that would visit at launch. 

Our Managing Director, Steve Megson, said: 
“We’re proud to be a key partner of the Rail 
Delivery Group and have provided several 
digital solutions over the years. This project 
was all about providing a seamless customer 
journey to visitors and ensuring the site 
could cope with the sheer amount of tra�c 
that we knew would be sent its way.”

Adding a touch of glitz and glamour 
to the Chamber Business Awards
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Quiet Storm has been developing innovative digital 
solutions for clients for more than 30 years and in 
that time, we’ve gained a lot of insight into what 
makes business tick. 
It boils down to the three Ps – PROCESS, PEOPLE and 
PERFORMANCE. Reaching that sweet spot, where all three 
interject and function like they should, is the key to unlocking 
continuous business improvement. 

Over the past 18 months, we’ve put a lot of work into defining and 
developing a solution which gives businesses clear visibility of the 
data that matters, so they can optimise e�ciencies, reduce hidden 
cost and get the most out of their resources. 

We were delighted to unveil this new proposition to visitors at 
the recent Better Business Expo, in Derby, where our Managing 
Director, Steve Megson, spoke about the KPI dashboard we  
have developed.

Our bespoke dashboards can be tailored to the client’s exact 
requirements and present all the relevant, business-critical 
information they need to make informed decisions in a highly 
visual format. Hosted in the cloud, the user-friendly interfaces track, 
measure and report the information that matters most to the client, 
giving complete clarity on where the business is on track, where it 
is lagging and what improvements can be made. 

If you’re looking for a cloud-based web dashboard to help you 
measure, manage and reward what matters, give us a call on  
01530 510 810 today for an initial chat. 

Bespoke intelligence to boost 
your business performance

Torex is a global manufacturer of components for integrated 
analogue power circuits. Its products are used in a wide 
variety of devices including smartphones, digital cameras, 
computers, car navigation systems, consumer electronics 
and even industrial equipment.
It has a head o�ce and dedicated manufacturing facilities in Japan, with sales 
and distribution centres around the world, including its UK base in Coalville.

We have worked with Torex for many years and were tasked with rebooting a 
project management app we built several years ago, which needed updating 
in line with advancing technology. 

The solution we built is an online dashboard, which gives sales sta� at Torex’s 
UK base reliable, real-time information about stock levels, orders and sales 
pipeline, to enable its team to better manage each project, keep track of its 
inventory and provide a better service to its end customers. 

Gareth Henson, Torex UK’s Managing Director, said: “The dashboard  
Quiet Storm has built for us has really simplified our project management 
systems and gives us full visibility of the entire end-to-end process.” 

A supercharged project 
management solution for Torex 

We worked with the Chamber to design 
and produce all the collateral for its 2019 
Chamber Business Awards campaign.

The awards are the region’s most prestigious 
celebration of business, showcasing the 
success of businesses of all sizes from across 
Derbyshire, Nottinghamshire and Leicestershire.

They culminated in gala celebration dinners in 
each of the three cities in September, where 
the winners were announced. To support the 
awards, we designed and produced a host 

of digital and printed marketing materials, 
including adverts, digital content, flyers, event 
brochures and branding at the venues. 

Alison Gray, the Chamber’s Corporate Marketing 
Manager, said: “Quiet Storm’s hard work has 
been much appreciated on this project and 
our team really enjoyed working with you all to 
achieve this result. It was a partnership project 
and the teams worked in harmony to achieve 
the end result, which made the job that much 
easier for all concerned.” 

Quiet Storm has been a proud partner and patron of East Midlands 
Chamber for many years, so we were delighted to once again lend 
our support to its annual celebration of business success. 
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Giving maternity 
wards a video bump
The Birmingham and Solihull United 
Maternity and New-born Partnership 
(BUMP) was established to bring 
together local services that provide 
support and care for expectant 
mothers and their babies. 

It approached Quiet Storm for help in 
developing a solution to meet the growing 
demand for mothers wanting tours of the 
maternity facilities at the four hospitals. 

It wanted something that was simple to 
administrate, would free-up valuable sta� 
time and would enable mothers to make an 
informed choice about where they would 
like their baby to be born. 

Our solution was to create a series of virtual 
tours of its four maternity wards, enabling 
pregnant women to view the facilities at 
their convenience from the comfort of 
their own home, at a time of their choosing, 
rather than wait for an appointment for an 
in-person tour. 

Emma Fancott, Communications and 
Engagement Lead at BUMP, said: “Creating 
a virtual tour of our maternity services gives 
pregnant mothers the opportunity to view 
and engage with our facilities in a way that 
they are used to communicating now, using 
smart technology and the internet.” 

AIM Awards is a national and international 
awarding organisation which has recently 
undergone a rebrand to simplify and better 
reflect the large and complex range of 
services it provides. 

We recently provided AIM with a new brand 
video that distils and communicates the four key 
strands of the business. While this work was 
going on, we were also busy redeveloping its 
website, www.aimawards.org.uk, to ensure 
it was on-brand, mobile-responsive, easy to 
navigate and reflects its key aims and values. 

The website was segmented into AIM’s 
four key business areas, AIM Qualifications, 
AIM Assessment, AIM eLearning and AIM 
International. Each features a host of links and 
information, as well as the relevant chapter from 
the brand video we created. 

Jill Minter, AIM’s brand and communications  
lead, said: “It was crucial that our new  
website would give us the ability to bring  
out the important key messages from  
the four main areas of our business  
in an engaging and informative way.” 

Taking AIM with new website

Backing the region’s 
entrepreneurs
Supporting our fellow small 
businesses and celebrating the 
successes of local entrepreneurs is 
something we feel passionately about 
here at Quiet Storm, so we were 
delighted to back this year’s Nachural 
Entrepreneurship Awards. 

The region-wide scheme, organised by 
events and media production company 
Nachural, aimed to recognise and reward 
the achievements of some of the East 
Midlands’ most enterprising individuals, 
across ten award categories. 

We provided our backing by helping to 
promote the event through our Love 
Business News channels, as well as 
being a category sponsor. And we were 
also delighted to nominate three of our 
good friends – Gemma Orton, of Mocha 
Communicates, Richard Shakespeare, of 
Workplace Diversity Solutions, and Mike 
Adams, of RISK Health & Safety, all of whom 
walked away with awards on the night. 

Ninder Johal DL, Managing Director 
of Nachural, said: “The Nachural 
Entrepreneurship Awards were created 
to connect, influence and celebrate the 
excellent entrepreneurial activity that 
is driven by businesses across the East 
Midlands. We believe it’s vital to showcase 
the vibrant business community in the East 
Midlands so were delighted to have the 
backing of Quiet Storm and Love Business, 
who share the same values as us.” 

Building an online 
empire for P&R
P&R Building Supplies is an 
independent, family-run builders’ 
merchant with an emphasis on quality, 
customer service and satisfaction.

A website hat-trick for 
Bosworth Water 
Bosworth Water Park is a 
longstanding Quiet Storm client and 
our relationship has developed over 
several years. 

Set in 50 acres of glorious Warwickshire 
countryside, the family-oriented leisure and 
water park o�ers camping, caravan and 
log cabin breaks along with fishing lakes, 
sailing activities and a Christmas tree farm. 

We built its original website several years 
ago, but as technology has moved on, it had 
become outdated and in need of a refresh. 

We were tasked with redefining its online 
presence to showcase its brand, better 
reflect the distinct customer propositions it 
o�ers, and ensure the business could be 
found online across multiple devices and 
operating platforms.

Rather than rebuild just one website, we 
created three fully mobile-responsive 
websites, each representing a di�erent 
area of the business. 

These were the main Bosworth Water Park 
site at www.bosworthwatertrust.co.uk, 
along with www.christmas-tree-farm.co.uk 
to promote its ‘pick your own’ Christmas tree 
business, and www.friezelandpools.co.uk 
to promote its carp fishing lakes. 

Bosworth Water Park owner Toby Ryley 
said: “We’ve worked with Quiet Storm for 
a number of years and have always been 
amazed by the solutions they create for us.” 

Investing in our future talent

Interior design is big business, so we were 
delighted to work with our good friends at 
Ashby Decorator Centre to help it develop 
a new ecommerce webstore for its designer 
paint and supplies. 

We designed and created a fully responsive 
website, digital assets and brand guidelines for 
the new site, www.designerpaintstore.com, 
which sells a wide range of leading brands 
including Farrow & Ball, Little Greene and Paint 
& Paper Library. The new site has its own distinct 
palette and colourways, but its visual identity 

reflects the existing Ashby Decorator Centre 
brand. On the site, customers can browse its full 
product range in several ways, either by brand 
and colour, or by using the custom-designed 
product selector module that we built.

Manager Will McNeice said: “We wanted a fully 
functioning ecommerce website that could 
stand alone while remaining consistent with 
our existing brand and that’s exactly what 
Quiet Storm delivered. It enables us to take our 
business to another level.”

A fresh coat for Designer Paint Store

So, we’re delighted to share the news that 
Adam Kirby has completed his apprenticeship 
and has progressed into a full-time role in our 
Online Support team. We’re also pleased to 
announce that Tara Reid, who joined us during 
the summer on work experience, succeeds 
Adam as our new online support apprentice.

We’ve been employing apprentices since 
1994 and have developed a programme, in 
partnership with our local colleges, which 
aligns our core skillset as a business with 
students, to give them the opportunity to 
come into Quiet Storm on work experience.

They come into the workplace one day a 
week over a two-year period, where we help 
to develop their skills. 

At the end of the programme, if they do well, 
we o�er the opportunity to bring them into 
Quiet Storm on an apprenticeship and into a 
full-time role at the end of it. 

Several key members of our team have 
progressed through the company this way to 
become valuable assets to the business.

Our Director, Philip Megson, said: “Many 
congratulations to Adam and Tara. 
Apprenticeships form a big part of our 
recruitment policy and we place great 
value on giving local young people the 
opportunity to forge a career in digital, 
marketing and technology. We’ve made it an 
internal mission to empower all our sta� to 
take responsibility for driving the business 
forward, and have put in place reward and 
progression incentives to facilitate this. 

“Apprenticeships have helped us to build a 
team of highly-motivated individuals who 
have been trained in the way we do things, 
buy into our ethos and maximise their own 
performance, because they know they will 
be well rewarded for it.”

At Quiet Storm, we’re huge believers in apprenticeships 
and investing in the next generation of business leaders. 

Its wide product range includes general 
building supplies, along with materials and 
equipment for landscaping and gardening, 
plumbing and drainage, and insulation. 

Quiet Storm first worked with P&R back in 
2004 when we created its first website.

After a period with another web provider, 
we resumed our working relationship 
earlier this year, when we were tasked with 
creating a new brochure website for the 
firm, with potential ecommerce functionality 
built in which can be implemented at a later 
date as the company rolls out its ambitious 
plans for growth.

We designed and created a simple 
brochure website to showcase its full range 
of products and services, key information 
about the business and the expertise of its 
highly experienced team. 

Managing Director Paul Johnson said: 
“We’re really pleased with the way our new 
website has turned out. We’ve had a good 
working relationship with Quiet Storm for a 
number of years, so when we were looking 
for our site to be redeveloped, it was an 
easy decision to go back.”

four key business areas, AIM Qualifications, 
AIM Assessment, AIM eLearning and AIM 
International. Each features a host of links and 
information, as well as the relevant chapter from 

Jill Minter, AIM’s brand and communications 

website would give us the ability to bring 
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Giving maternity 
wards a video bump
The Birmingham and Solihull United 
Maternity and New-born Partnership 
(BUMP) was established to bring 
together local services that provide 
support and care for expectant 
mothers and their babies. 

It approached Quiet Storm for help in 
developing a solution to meet the growing 
demand for mothers wanting tours of the 
maternity facilities at the four hospitals. 

It wanted something that was simple to 
administrate, would free-up valuable sta� 
time and would enable mothers to make an 
informed choice about where they would 
like their baby to be born. 

Our solution was to create a series of virtual 
tours of its four maternity wards, enabling 
pregnant women to view the facilities at 
their convenience from the comfort of 
their own home, at a time of their choosing, 
rather than wait for an appointment for an 
in-person tour. 

Emma Fancott, Communications and 
Engagement Lead at BUMP, said: “Creating 
a virtual tour of our maternity services gives 
pregnant mothers the opportunity to view 
and engage with our facilities in a way that 
they are used to communicating now, using 
smart technology and the internet.” 

AIM Awards is a national and international 
awarding organisation which has recently 
undergone a rebrand to simplify and better 
reflect the large and complex range of 
services it provides. 

We recently provided AIM with a new brand 
video that distils and communicates the four key 
strands of the business. While this work was 
going on, we were also busy redeveloping its 
website, www.aimawards.org.uk, to ensure 
it was on-brand, mobile-responsive, easy to 
navigate and reflects its key aims and values. 

The website was segmented into AIM’s 
four key business areas, AIM Qualifications, 
AIM Assessment, AIM eLearning and AIM 
International. Each features a host of links and 
information, as well as the relevant chapter from 
the brand video we created. 

Jill Minter, AIM’s brand and communications  
lead, said: “It was crucial that our new  
website would give us the ability to bring  
out the important key messages from  
the four main areas of our business  
in an engaging and informative way.” 

Taking AIM with new website

Backing the region’s 
entrepreneurs
Supporting our fellow small 
businesses and celebrating the 
successes of local entrepreneurs is 
something we feel passionately about 
here at Quiet Storm, so we were 
delighted to back this year’s Nachural 
Entrepreneurship Awards. 

The region-wide scheme, organised by 
events and media production company 
Nachural, aimed to recognise and reward 
the achievements of some of the East 
Midlands’ most enterprising individuals, 
across ten award categories. 

We provided our backing by helping to 
promote the event through our Love 
Business News channels, as well as 
being a category sponsor. And we were 
also delighted to nominate three of our 
good friends – Gemma Orton, of Mocha 
Communicates, Richard Shakespeare, of 
Workplace Diversity Solutions, and Mike 
Adams, of RISK Health & Safety, all of whom 
walked away with awards on the night. 

Ninder Johal DL, Managing Director 
of Nachural, said: “The Nachural 
Entrepreneurship Awards were created 
to connect, influence and celebrate the 
excellent entrepreneurial activity that 
is driven by businesses across the East 
Midlands. We believe it’s vital to showcase 
the vibrant business community in the East 
Midlands so were delighted to have the 
backing of Quiet Storm and Love Business, 
who share the same values as us.” 

Building an online 
empire for P&R
P&R Building Supplies is an 
independent, family-run builders’ 
merchant with an emphasis on quality, 
customer service and satisfaction.

A website hat-trick for 
Bosworth Water 
Bosworth Water Park is a 
longstanding Quiet Storm client and 
our relationship has developed over 
several years. 

Set in 50 acres of glorious Warwickshire 
countryside, the family-oriented leisure and 
water park o�ers camping, caravan and 
log cabin breaks along with fishing lakes, 
sailing activities and a Christmas tree farm. 

We built its original website several years 
ago, but as technology has moved on, it had 
become outdated and in need of a refresh. 

We were tasked with redefining its online 
presence to showcase its brand, better 
reflect the distinct customer propositions it 
o�ers, and ensure the business could be 
found online across multiple devices and 
operating platforms.

Rather than rebuild just one website, we 
created three fully mobile-responsive 
websites, each representing a di�erent 
area of the business. 

These were the main Bosworth Water Park 
site at www.bosworthwatertrust.co.uk, 
along with www.christmas-tree-farm.co.uk 
to promote its ‘pick your own’ Christmas tree 
business, and www.friezelandpools.co.uk 
to promote its carp fishing lakes. 

Bosworth Water Park owner Toby Ryley 
said: “We’ve worked with Quiet Storm for 
a number of years and have always been 
amazed by the solutions they create for us.” 

Investing in our future talent

Interior design is big business, so we were 
delighted to work with our good friends at 
Ashby Decorator Centre to help it develop 
a new ecommerce webstore for its designer 
paint and supplies. 

We designed and created a fully responsive 
website, digital assets and brand guidelines for 
the new site, www.designerpaintstore.com, 
which sells a wide range of leading brands 
including Farrow & Ball, Little Greene and Paint 
& Paper Library. The new site has its own distinct 
palette and colourways, but its visual identity 

reflects the existing Ashby Decorator Centre 
brand. On the site, customers can browse its full 
product range in several ways, either by brand 
and colour, or by using the custom-designed 
product selector module that we built.

Manager Will McNeice said: “We wanted a fully 
functioning ecommerce website that could 
stand alone while remaining consistent with 
our existing brand and that’s exactly what 
Quiet Storm delivered. It enables us to take our 
business to another level.”

A fresh coat for Designer Paint Store

So, we’re delighted to share the news that 
Adam Kirby has completed his apprenticeship 
and has progressed into a full-time role in our 
Online Support team. We’re also pleased to 
announce that Tara Reid, who joined us during 
the summer on work experience, succeeds 
Adam as our new online support apprentice.

We’ve been employing apprentices since 
1994 and have developed a programme, in 
partnership with our local colleges, which 
aligns our core skillset as a business with 
students, to give them the opportunity to 
come into Quiet Storm on work experience.

They come into the workplace one day a 
week over a two-year period, where we help 
to develop their skills. 

At the end of the programme, if they do well, 
we o�er the opportunity to bring them into 
Quiet Storm on an apprenticeship and into a 
full-time role at the end of it. 

Several key members of our team have 
progressed through the company this way to 
become valuable assets to the business.

Our Director, Philip Megson, said: “Many 
congratulations to Adam and Tara. 
Apprenticeships form a big part of our 
recruitment policy and we place great 
value on giving local young people the 
opportunity to forge a career in digital, 
marketing and technology. We’ve made it an 
internal mission to empower all our sta� to 
take responsibility for driving the business 
forward, and have put in place reward and 
progression incentives to facilitate this. 

“Apprenticeships have helped us to build a 
team of highly-motivated individuals who 
have been trained in the way we do things, 
buy into our ethos and maximise their own 
performance, because they know they will 
be well rewarded for it.”

At Quiet Storm, we’re huge believers in apprenticeships 
and investing in the next generation of business leaders. 

Its wide product range includes general 
building supplies, along with materials and 
equipment for landscaping and gardening, 
plumbing and drainage, and insulation. 

Quiet Storm first worked with P&R back in 
2004 when we created its first website.

After a period with another web provider, 
we resumed our working relationship 
earlier this year, when we were tasked with 
creating a new brochure website for the 
firm, with potential ecommerce functionality 
built in which can be implemented at a later 
date as the company rolls out its ambitious 
plans for growth.

We designed and created a simple 
brochure website to showcase its full range 
of products and services, key information 
about the business and the expertise of its 
highly experienced team. 

Managing Director Paul Johnson said: 
“We’re really pleased with the way our new 
website has turned out. We’ve had a good 
working relationship with Quiet Storm for a 
number of years, so when we were looking 
for our site to be redeveloped, it was an 
easy decision to go back.”

four key business areas, AIM Qualifications, 
AIM Assessment, AIM eLearning and AIM 
International. Each features a host of links and 
information, as well as the relevant chapter from 

Jill Minter, AIM’s brand and communications 

website would give us the ability to bring 



SOLUTIONS
Sales & Marketing On-Paper On-Line On-Show Engage

O n e  B r i e f  •  L e s s  H a s s l e  •  B e t t e r  R e s u l t s

SO WHAT’S NEW?

Quiet Storm: Talbot Street, Whitwick, Coalville, Leicestershire LE67 5AW   Telephone 01530 510 810   Email info@quietstorm.net   Web www.quietstorm.net

O n e  B r i e f  •  L e s s  H a s s l e  •  B e t t e r  R e s u l t s

Sales & Marketing

� Sales & Marketing
� Sales Strategies
� Communications

On-Paper

� Branding
� Brochures
� Direct Mail

On-Line

� Websites
� Customer Portals
� Online Tools

On-Show

� Videos
� Presentations
� Exhibitions

Engage

� Interactive e-Learning
� Employer Engagement
� 3D Visualisation

If you no longer wish to receive this newsletter please email unsubscribenews@quietstorm.net

Do you need a solution?
If you have a challenge in your business with 
processes, people and performance, then why 
not pop in for a co�ee as we have a solution!

Call today on 01530 510 810

ISSUE 38

Adding a touch of glitz and glamour  
to the Chamber Business Awards

A stormin’ solution 
for national railcard 
website 
A website we designed and developed 
in support of the Government’s new 
16-17 Saver Railcard made national 
headlines recently.

We were given a six-week lead time to 
develop the front-end of the new site, 
www.16-17saver.co.uk, for the national Rail 
Delivery Group. 

Quiet Storm has worked with the Rail 
Delivery Group for several years, designing 
and developing a suite of websites which 
encourage rail travel and support the sales 
of several di�erent types of rail cards to 
travellers across the UK. 

On this project, we were commissioned to 
create the front-end of the new site and 
ensure its seamless integration with the 
transactional ecommerce functionality of the 
site, which was provided by another supplier. 
We also had to guarantee the site’s server 
uptime to ensure it could cope with the 
volume of tra�c that would visit at launch. 

Our Managing Director, Steve Megson, said: 
“We’re proud to be a key partner of the Rail 
Delivery Group and have provided several 
digital solutions over the years. This project 
was all about providing a seamless customer 
journey to visitors and ensuring the site 
could cope with the sheer amount of tra�c 
that we knew would be sent its way.”

Adding a touch of glitz and glamour 
to the Chamber Business Awards
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Quiet Storm has been developing innovative digital 
solutions for clients for more than 30 years and in 
that time, we’ve gained a lot of insight into what 
makes business tick. 
It boils down to the three Ps – PROCESS, PEOPLE and 
PERFORMANCE. Reaching that sweet spot, where all three 
interject and function like they should, is the key to unlocking 
continuous business improvement. 

Over the past 18 months, we’ve put a lot of work into defining and 
developing a solution which gives businesses clear visibility of the 
data that matters, so they can optimise e�ciencies, reduce hidden 
cost and get the most out of their resources. 

We were delighted to unveil this new proposition to visitors at 
the recent Better Business Expo, in Derby, where our Managing 
Director, Steve Megson, spoke about the KPI dashboard we  
have developed.

Our bespoke dashboards can be tailored to the client’s exact 
requirements and present all the relevant, business-critical 
information they need to make informed decisions in a highly 
visual format. Hosted in the cloud, the user-friendly interfaces track, 
measure and report the information that matters most to the client, 
giving complete clarity on where the business is on track, where it 
is lagging and what improvements can be made. 

If you’re looking for a cloud-based web dashboard to help you 
measure, manage and reward what matters, give us a call on  
01530 510 810 today for an initial chat. 

Bespoke intelligence to boost 
your business performance

Torex is a global manufacturer of components for integrated 
analogue power circuits. Its products are used in a wide 
variety of devices including smartphones, digital cameras, 
computers, car navigation systems, consumer electronics 
and even industrial equipment.
It has a head o�ce and dedicated manufacturing facilities in Japan, with sales 
and distribution centres around the world, including its UK base in Coalville.

We have worked with Torex for many years and were tasked with rebooting a 
project management app we built several years ago, which needed updating 
in line with advancing technology. 

The solution we built is an online dashboard, which gives sales sta� at Torex’s 
UK base reliable, real-time information about stock levels, orders and sales 
pipeline, to enable its team to better manage each project, keep track of its 
inventory and provide a better service to its end customers. 

Gareth Henson, Torex UK’s Managing Director, said: “The dashboard  
Quiet Storm has built for us has really simplified our project management 
systems and gives us full visibility of the entire end-to-end process.” 

A supercharged project 
management solution for Torex 

We worked with the Chamber to design 
and produce all the collateral for its 2019 
Chamber Business Awards campaign.

The awards are the region’s most prestigious 
celebration of business, showcasing the 
success of businesses of all sizes from across 
Derbyshire, Nottinghamshire and Leicestershire.

They culminated in gala celebration dinners in 
each of the three cities in September, where 
the winners were announced. To support the 
awards, we designed and produced a host 

of digital and printed marketing materials, 
including adverts, digital content, flyers, event 
brochures and branding at the venues. 

Alison Gray, the Chamber’s Corporate Marketing 
Manager, said: “Quiet Storm’s hard work has 
been much appreciated on this project and 
our team really enjoyed working with you all to 
achieve this result. It was a partnership project 
and the teams worked in harmony to achieve 
the end result, which made the job that much 
easier for all concerned.” 

Quiet Storm has been a proud partner and patron of East Midlands 
Chamber for many years, so we were delighted to once again lend 
our support to its annual celebration of business success. 


